
•  U t i l i z ing  s t a t e  o f  th e  a r t  ha rdware  and  so f twa re  fo r  d es ign  p ro c es s .  

•  W e  own  and  o pe r a t e  c o mpu te r -gu id ed ,  u l t r a s on ic  cu t t i ng  equ ip me n t .  

MAT CONCEPTS 

Mat Concepts is a leading designer, manufacturer and installer of walk-off mats.  We remain among the 
leaders within our industry by implementing best industry practices and methods in the manufacturing of 
our walk-off mats.  We’re often asked how we differentiate ourselves from the competition?  There are 
several ways, but this particular study focuses on some clear differences between our leading manufactur-
ing methods and the inferior methods used by some competitors.  We were able to perform this compari-
son due to the numerous opportunities we have to repair competitor mats. 

Mat Concepts:  Professional, Computer Precision, Machine Cut Logos & Designs 

The House of Exclusive Mats!™ 

Implementing Professional, Best Industry Manufacturing Practices ♦ ♦ 

Competitor:  Unprofessional, Stencil Overlay, Hand/Tool-Cut Designs 

 

Another example of how Mat Concepts separates itself from the competition! 

⇒  Bene f i t :   O r ig in a l  c l i en t  lo go  in t eg r i t y  nev e r  co mpro mised .  

⇒  Bene f i t :   Co mpu te r -gu id ed  p rec i s ion  cu t t ing .  

⇒  Bene f i t :   Aes th e t i c  soundn es s .  

⇒  Bene f i t :   No  lo go  o r  de s ign  i s  too  d i f f i cu l t .  

•  U s e  o f  ove rh ead  p ro j ec to r  to  s t en c i l  imag e  b y  h and .  

•  Rud imen ta r y  p roc e ss  ev id en ced  b y  wh i t e  ma rk ing s  on  l e t t e r s .  

⇒  Prob lem:   Th i s  me thod  d ev i a t e s  f ro m c l i en t  app rov ed  logo .  

⇒  Prob lem:   Th i s  me thod  i s  h ig h ly  i n accu r a t e .  

⇒  Prob lem:   I cons  a r e  o f t en  mi sa l i gn ed  a s  ev idenced  be low.  

⇒  Prob lem:   Ex t r eme ly  l imi t ed .   Canno t  do  comp lex  a r twork .  

“O ”  i s  ½”  l owe r  t han  “F ”  and  “ C”  
 

“C ”  i s  h i ghe r  t han  t he  “F ”  
 

“O ”  i s  t i l t ed  t o  t he  r i gh t  

“B ”  i s  ½ ”  h i ghe r  t han  o the r  l e t t e r s  

M a t  C o n c e p t s  R e s u l t :  C l e a n  g r a p h i c s ,  p r e c i s e  c u t s ,  b e a u t i f u l  a e s t h e t i c s .  

C o m p e t i t o r  R e s u l t :  I n a c c u r a t e  g r a ph i c s ,  m i s a l i g n e d  i c o n s ,  p o o r  a p pe a r a n c e .

Whi t e  ou t l i ne  ev i dences  s tenc i l i ng  



Mat Concepts 

Competitor:  Unprofessional - Logo pieced together using drywall tape & wax. 

Mat Concepts:  Professional - Logo secured with secondary backing.  Sewn edges. 

•  U t i l i z e s  heav y -du ty  s econd a r y  rubb e r ,  sh ee t  good  back ing .  

•  U t i l i z e s  heav y -du ty  adh es iv e  to  s ecu re  sh ee t  go od  to  ma t t i ng .  

⇒  Bene f i t :   Logo  f i t s  t i gh t .   No  gaps ,  o r  v i s ib le  s eams .  

⇒  Bene f i t :   Enh ances  aes th e t i c  appea rance .  

⇒  Bene f i t :   Logo  i s  s ecu re ,  beco mes  on e  p i ece  w i th  b ase  ma t .  

⇒  Bene f i t :   Ma t  w i l l  w i th s t and  d i r t ,  wea th e r ,  wea r  and  t e a r .  

•  Sewn  b eve l  edg ing  to  p e r ime te r  o f  ma t .  

⇒  Bene f i t :   Lo ck - s t i t ch ed ,  edge  pe rman en t ly  s ecu red  to  ma t .  

⇒  Bene f i t :   Edg e  n ev e r  s epa ra t e s  b eco ming  a  t r i p  h aza rd .  

•  U s e  o f  d ryw a l l  t ap e  and  ca rpe t  s eaming  wax .   Box  t ape  even  u sed .  

•  Low oun ce  w e igh t  ma t t i ng ,  in f e r io r  p r imary  b ack ing .  

•  G lu ed  edg ing  (no t  s ewn) .  

⇒  Prob lem:   I n f e r io r  ma te r i a l s  exposed  to  d i r t  and  e l emen t s  ( P ic  A) .   

⇒  Prob lem:   Seams  p r ema tu r e ly  b reakdown  (P i c  B) .  

⇒  Prob lem:   P r imar y  b ack ing  wea r s  o f f  p r ema tu r e ly  (P i c  C) .  

⇒  Prob lem:   G lu ed  edg es  b r eakdown ,  b eco min g  a  t r ip  h a za rd  (P i c  D) .  

⇒  Prob lem:   Aes th e t i c s ,  u s e fu l  l i f e  o f  ma t  s ign i f i can t ly  r educed .  

M a t  C o n c e p t s  R e s u l t :  P r o f e s s i o n a l  m a n u f a c t u r i n g  m a t e r i a l s ,  b e s t  i n d u s t r y  pr a c t i c e s .  

C o m p e t i t o r :   I n f e r i o r  m a t e r i a l s ,  u n p r o f e s s i o n a l  p r a c t i c e s .  
P ic tu re  A  

P i c tu re  B  P i c tu re  C  P i c tu re  D  

8181 Penn Randall Place 
Upper Marlboro, MD  20772  USA 

(Tel) 301.669.1800  /  1.800.419.3471 
www.matconcepts.com 

• Tishman Speyer 
• Manulife Financial 
• Blake Real Estate 
• Charles E. Smith 
• The Tower Companies 

• Lerner Corporation 
• Jones Lang LaSalle 
• Lenkin Company Management 
• Trammell Crow 
• The Bozzuto Group 

PLEASE VISIT US ON THE WEB 

www.matconcepts.com 

Mat Concepts 

Selected Clients - 


